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RAN-2501001204040006 / 2501000104044061
Second Year B.A. (Sem. IV) Examination October - 2025

Psychology  : Minor

Applied Social Psychology (Paper - III)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpSy>“p A„L$ âñ“p ‘|fp NyZ v$ip®h¡ R>¡.
 Figure to the right indicate full marks of the question.

Seat No.:

Student’s Signature

â. 1.  r“v$£íep âdpZ¡ DÑf Ap‘p¡ (L$p¡C‘Z ‘p„Q) (10)
  Answer the following questions as directed (Any Five)

 1. ‘|h®N°l“u b¡ Mprkesp¡“p¡ Dëg¡M L$fp¡.
  State two characteristics of prejuice.

 2. kd|l k„v$¡ip ìehlpf“p dpÝedp¡ S>Zphp¡.
  Mention the media of mass communication.

 3. “¡sp“p gnZp¡ S>Zphp¡.
  State the traits of leader.

 4. âQpf kpd¡ fnZ“u b¡ âey[¼sAp¡ gMp¡.
  Write two types of propaganda prophylaxis.

 5. V$p¡mp“p hs®““u Qpf Mprkesp¡ v$ip®hp¡.
  Mention four characteristics of crowd behaviour.

 6. Aahp“p âL$pfp¡ gMp¡.
  Give the types of Rumour.

 7. a¡i“ A“¡ a¡X$“p¡ A’® gMp¡.
  Give the meaning of fashion and Fad.

â. 2.  ‘|h®N°l OV$pX$hp“u âey[¼sAp¡ hZ®hp¡. (14)
  Describe the methods for reducing prejudice.

A’hp
  gp¡L$ds dp‘““u ‘Ý^rsAp¡ hZ®hp¡. (14)
  Describe the measuring methods of public opinion.

   
â. 3. A îp¡spNZ“p âL$pfp¡ kdÅhp¡. (07)
  explain the types of Audience.

 b. âQpf A“¡ rinZ hÃQ¡“p¡¡ saphs kdÅhp¡. (07)
  Explain the difference between propaganda and education.

A’hp
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 A. S|¹>’“p âL$pfp¡ kdÅhp¡.
  Explain the types of group.  (07)
 b. a¡i““y„ d“p¡rhop“ kdÅhp¡.
  Explain the psychology of fashion. (07)

â. 4.  V|„$L$“p¢^ gMp¡ (L$p¡C‘Z b¡) (12)
  Write short note : (Any two)

 1. ‘|h®N°l“y„ OX$sf
  Growth of Prejudice

 2. “¡s©Ðh A“¡ gp¡L$ds
  Leadership and public opinion.

 3. gp¡L$ds“y„ OX$sf
  Formation of public opinion.

 4. a¡i“ A“¡ O¡gR>p 
  Fashion and craze.


